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A year of smashes and passing
shots from boats to beds,
architecture toice creamand a

contemporary castle in the air
Plus the double-faulting
| designs we'd rather forget

And the winners are...
(agentleruband
all will be revealed)

BEST NEW
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FASHION
COLLECTION

# BESTNEW
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BEST NEW MEN'S
FASHION COLL_ECTION

BEST DoMEsTIC DESIGN
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uilt in just a few months, using
a half-built hotel structure, as well as
the cleverly adapted plans of a cancelled
US commission, the new Istanbul HQ of
Turkish fashion house Vakko is a triumph
in more ways than one.

The centre was designed by New
York practice REX, led by Joshua
Prince-Ramus, who sought to merge
the disparate functions of Vakko's fashion
business together with Vakko CEO
Cem Hakko's ventures into youth media,
collectively known as The Power Group.
The solution is almost two buildings
in one. REX placed TV and radio studios
for Power in the original underground
car park, beneath a stack of angled
steel boxes housing meeting rooms,
showrooms and an auditorium. This
forms a centrepiece in the core of the
building’s outer concrete ring, which
itself contains offices. Meanwhile,
the ground floor, hidden beneath the
entrance drive, houses a space where
the Vakko fashionistas can eat and
socialise with the Power media crowd.

Constructing a vast project like this
to such a wildly unrealistic time frame
would normally be unthinkable, if not
impossible. Yet, inside the cool, calm
offices and stacked, mirror-clad rooms
that form its prismatic heart, Vakko
has an HQ that really cuts it.
www.rex-ny.com. Watch the centre
being built at www.wallpaper.com %




